
Unleashing Analytics in the
Classroom



Analytics & Course Design



First, Consider the Purpose of Measuring Student 
Engagement.

– Identifying which activities not only engage students but also 
produce quality analysis, is critical to designing and adapting face-
to-face, online courses, and hybrid courses.

– What are the patterns of performance you are trying to evaluate?



— When are students logging into my course?

— Which course resources/tools are being 
used most frequently?

— Which discussions boards generate the 
most traffic?

— What are the patterns of performance in 
an assessment?

— What are some of my opportunities for 
improvement?

Patterns of Performance



When are Students Logging into My Course?

Course Reports

– Course Activity Overview



Course Activity Overview

Course Activity Overview displays overall activity within a single course, sorted by student and date. Data includes the 
total and average time spent per user and the total amount of activity the user had in the course.



Student Activity
• Find out how much time the student is 

spending in the course
• Evaluation > Course Reports > Student

Overview for Single Course
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Course Activity
• Find out how their time spent in the course 

compares to other students.
• Evaluation > Course Reports > Course

Activity Overview



Course Average



Student Overview for Single Course displays an individual student's activity within a course, sorted by date. Data includes the total overall time the student spent in 
the course as well as detailed information about the student's activity, such as which items and Content Areas the student accessed and the time spent on each.



Course Design

How does this Information 
Affect my Course Design?

– Posting Announcements/Messages
– Materials/Resources being Accessed 

[Homepage]
– Time Allotted for Module Content 

Completion



Course Design
California State University identified that 
the more ‘views’ or visits to the course 
home page, the higher the final grade. 
(Whitmer, Fernandes, & Allen, 2012).

What material do you house within your 
course homepage?



Which Course Resources/Tools are Being used 
Most Frequently?

Course Reports
— Overall Summary of User Activity



Course Design



How does this Information Affect my
Course Design?

– Content Presentation (Tool Modality)
• Video clips, posted documents, etc.

– Supplemental Resources
– Group Tools
– Student Support Cases



Which Discussion Boards Generate the 
Most Traffic?

Course Reports
─User Activity in Forums



Course Design



How does this Information Affect my
Course Design?

– Number of views on discussion boards can be an indicator of
level of interest of a given topic.

– Hot Topic / In the News



Key Question

● How can I identify students who are at risk?



Retention Center



Retention Center



Retention Center

● Missed Deadlines
● Grades
● Course Activity
● Course Access



Retention Center



Retention Center



Key Question

● How can I identify my top performers?



Key Question
● How can I identify my top performers?

● Why?
● Send them kudos for being top performers
● Ask them to serve as peer mentors
● Interview them and find out what makes

them successful; share with the class



Retention Center



Retention Center



Retention Center



Key Questions - Review

● How do I identify students at-risk?
● Retention Center

● How do I identify my top performers?
● Retention Center with customized rules

● How do I know if a particular student has 
been investing time and energy into my 
class?
● Course Reports:

● Student Overview for Single Course
● Course Activity Overview




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Course Activity Overview
	Student Activity
	Slide Number 8
	Course Activity
	Course Average
	Slide Number 11
	Course Design
	Course Design
	Slide Number 14
	Course Design
	Slide Number 16
	Slide Number 17
	Course Design
	Slide Number 19
	Slide Number 20
	Retention Center
	Retention Center
	Retention Center
	Retention Center
	Retention Center
	Slide Number 26
	Key Question
	Retention Center
	Retention Center
	Retention Center
	Key Questions - Review
	Slide Number 32

